Bradford’s Special Education Needs and Disabilities (SEND)
Local Offer Annual Report 2020 - 2021

Foreword
I am pleased to introduce the 2020/2021 Local Offer Annual Report.
The development and review of Bradford’s Local Authority SEND Local Offer during the last 7 years has been
strongly influenced by the views of children and young people with special educational needs and disabilities
(SEND) from birth to 25 years of age, their parent/carers and SEND services, including the voluntary and
community sector, who have given a continued level of commitment to this area of work.
Bradford’s Local Offer has evolved over the years and developed effective partnerships with key SEND
services including: Parent/Carers Forum, Bradford Barnardos (SENDIASS), Special Inclusion Project, SEND
Strategic Partnership Board and SEND work streams, Health Commissioners and other SEND organisations
across the District.
Bradford Local Authority and its families have been affected by the impact of the Covid-19 Pandemic
outbreak this year and last, which has been a difficult and challenging time. People and organisations of the
district have been doing all they can to rise to this unprecedented challenge. The Council has been working
around the clock as part of a mammoth team effort with partners to provide essential services and get
support out to those who need it most. The SEND Transformation & Compliance team have supported
families throughout the Covid-19 Pandemic through the Local Offer website and provided virtual information
sessions. This support has been greatly received by families.
The feedback that we have received through the Local Offer has been very important to us, and as a result
of this, further developments have been made on the Local Offer website. Key stakeholders, including
children and young people, parents/carers and providers continue to be involved virtually in the coproduction of the new website, to ensure we get it right for families. We are pleased with the latest
developments made to the Local Offer website using valuable service user feedback. We look forward to our
families and services being able to find clear and easily accessible information on the site and we will
continue to develop it using key stakeholder feedback.
We will continue to review the services that are available to children, young people and their families with
SEND 0-25yrs across the District. We will achieve this by proactively engaging with parents, carers, children
and young people and using the Local Offer feedback to inform the future commissioning and delivery of
SEND services across Education, Health and Social Care.

Councillor Susan Hinchcliffe
Chair of Health and Wellbeing Board and Leader of the Council
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Introduction
Welcome to the Annual Report on the Bradford Local Offer for 2020/21.
The Children and Families Act (2014) and the Special Educational Needs and Disabilities (SEND) Code of
Practice (CoP) 0-25 Statutory Guidance (2015) placed a requirement on all Local Authorities to publish a Local
Offer. The Local Offer must provide information on services across Education, Health and Social Care for
children and young people who are aged 0 - 25 years of age with SEND. The Local Offer includes local
provision and provision outside of the area that is likely to be used including regional and national specialist
provision.
The purpose of the Local Offer is to;



Provide clear, comprehensive and accessible information about the available services and how
families can access it.
Make provision more responsive to local needs and aspirations by directly involving disabled children
and young people and those with special educational needs, their parents/carers and service
providers in its development and review.

Bradford’s Local Offer’s main resource is the co-produced website. There are also alternative formats which
include the Local Offer pocket information booklet and leaflets. The Local Offer can also be accessed through
email, the telephone helpline, an e-newsletter, social media, SEND events, workshops and meetings across
the district. The Local Offer website uses Browsealoud which is a web accessibility toolbar that helps to make
the Local Offer website more inclusive for all. It provides web visitors with instant access to supportive
features, helping to reduce barriers between digital content and diverse online audiences.

Bradford’s Local Offer contact details:
Website: localoffer.bradford.gov.uk Email: LocalOffer@bradford.gov.uk
Telephone helpline: 01274 439261
Social Media: Facebook- @LocalOfferBd Twitter- @LocalOfferBd
The Local Offer should make it easier for families to find information about the services that are available
and provides an evidence base for improving and commissioning services in the future.
The Local Authority must seek and annually publish comments that are received about the Local Offer, along
with the response to those comments. Feedback must be sought on the content, accessibility and the
development and review of the Local Offer.
1

Please note that the feedback collated and analysed for this report covers the period May 2020-May 2021
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Summary of the Local Offer website performance
Website data usage
This year’s website usage statistics are solely based on the Local Offer performance measured
by Google Analytics software and the statistics below are taken from the period between and
including 16th May 2020 to 15th May 2021.
Last year’s figures were also taken from Google Analytics from the period between and
including 1st June 2019 to 15th May 2020.
Users
Users 28952
New users 28536
Returning 5450
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Top 10 services
As recorded on the
website for each
service viewed

Top 10 Services
SEND Specialist Assessment & Support
Specialist Autism Services
Citizens Advice Bureau
Bradford Wheelchair Service
Bradford Barnardo's SENDIASS
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Children's Complex Health or…
Bradford Child and Adolescent Mental…
Bradford Maze
An Education Health and Care…
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Demographics

Age %
May 2020 to May 2021

As a % of total users
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from Google
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Google search
phrases
The Local Offer
consistently archives
‘Page 1’ ranking for
many other searches
Top 10 search phrases

Google search phrases
May 2020 to May 2021
camhs bradford
early help bradford
sendiass bradford
wheelchair services bradford
maze bradford
james project bradford
local offer
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local offer bradford
bradford local offer
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What we have learnt from the website performance summary
This year’s analytics data for the Local Offer website shows solid performance across the
range of metrics available from Google. Users are able to easily find the Local Offer with a
wide range of search phrases and referrals promoted on other local service websites. We
have been actively encouraging our many service providers to include direct links on their
website to the Local Offer and this ‘link exchange’ also improves the SEO ranking for the
Local Offer.
The number of user throughout the year at 29k has slightly increased from last year,
however, we expect to see an increase in user engagement in the coming year as we
continue to improve the website and add more services. The important thing is that users
are regularly accessing the website for the information they need.
Throughout the year page views exceeded 100K and demonstrates that when on the
website users are browsing multiple sources of information and using the Local Offer as a
‘one stop’ portal to fulfil their needs for SEND information and advice.
Although experimental, the demographics data indicates that we are reaching our ‘target’
audience of young people and parent/careers. We regularly engage with young people and
parent/careers at co-production and listening events to take on board suggestions and
comments for improvements to the website for accessibility and improved content, a recent
example is a current project to include paid for services to offer a wider range of available
services that can support the SEND community.
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Site wide searching and navigation have also been enhanced throughout the year at the
suggestion of young people, and mobile device access improved with the publication of QR
codes that provide direct links to relevant services on mobile devices.
Our internally tracked top 10 services give us an insight as to where we could strengthen
content delivery for those services that are most in demand.
We plan to conduct an audit of the service information this year to ensure all services on the
website have accurate and up to date information and that it complies with the SEND CoP.

Summary Local Offer Partnership Newsletter Subscribers

Local Offer
Newsletter
subscribers
In addition to directly
subscribed users the
newsletter is also sent
to other related
services

Direct
Local Offer services
Local Offer services (Council and NHS)
Local Offer services (schools and colleges)
Local Offer services (VCS)
Local Offer co-creators
Total

5962
126
37
163
93
39
6420

This year’s e-newsletter subscriber statistics are based on figures taken on 15th May 2021
and show a modest increase in subscribers from last year. To support the monthly publication
of our newsletter we have added all back issues to a dedicated page on the Local Offer
website, this has proved to be a popular new resource.
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Schools SEND Information Report
Governing bodies of maintained schools and maintained nursery schools and the proprietors
of academy schools must publish information on their individual websites about the
implementation of the governing body’s or the proprietor’s policy for pupils with SEND.
The SEND Information Report should give details of the school’s contribution to the Local
Offer and must include information on where the local authority’s school SEND Local Offer
report is published. (SEND Code of Practice-Section 6 Schools)
In Bradford all schools and further education colleges are published on the Local Offer and
expected to have direct links to their school SEND Local Offer report and to the Bradford Local
Offer website on their own sites. In addition provisions are expected to promote the Local
Offer to their families with SEND as per Local Offer and providers service level agreement.
All provisions published have access to the Local Offer website portal where they can update
their information, links, add additional information about the schools; accessibility plan,
activities and anything else they wish to include. All provisions are sent notification reminders
every 6 months to review and update content.
The SEND Transformation and Compliance team have audited SEND Information Reports and
Accessibility Plans. The team has produced an audit tool and supporting information for
schools about the Local Offer website and Bradford Schools online.
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Feedback about the Local Offer
Local Offer Consultation, Co-Production and Engagement “You Said & We Did”
The Local Offer invites visitors to feedback on their experience of using the Local Offer site.
We have collated the feedback received from children/young people with SEND 0-25yrs,
parent/carers and service providers into the format of “You said and We did”. The feedback
shown is from 1st June 2020 – 15th May 2021. The table following the “You said and We did”
comments provides a summary of how we have consulted with key stakeholders and where
the comments where sought from.
Local Offer Co-Production with Children and Young People with SEND, Parent Carers and
Service Providers (Key Stakeholders) Aug-Nov 2020

Q. First of all what does Co-production mean?
A. '"Co-production" refers to a way of working where the people who
use services (in this case children and young people with SEND in
Bradford, their parents, carers and service providers) all work
together to create, design a service or decide how a service works,
that works for them all.

Should the Local Offer website include services that would benefit Children & Young
People and families with SEND but charge for their service?
Background
The Local Offer website currently publishes information about services who are from
Bradford Council local authority, NHS SEND health services and non for profit SEND
voluntary community services as requested by parent/carers and children and young people
in 2016.
Organisations who wish to be included in the Bradford Local Offer complete the Service
OnBoarding form on the Local Offer website giving details about the service they have to
offer ,which or that will benefit families with SEND. We have noticed an increase in
organisations that charge for their services, requesting to be included on the Local Offer
website.
Recent feedback from the Bradford Council SEND Co-production and Engagement work
stream suggests families may like to include services that charge on the Local Offer website
to enable families to have more choice about the types of services they like to use. Families
may want to use Direct Payment, Disability Living Allowance for children (who may need
help with the extra costs of looking after a child with disabilities), Personal Independent
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Payment for adults 16+ (who may need help with some of the extra costs if you have a long
term ill-health or disability) and other finances to access services who charge, to meet
family’s needs.
The Local Offer would like to ensure those requests for chargeable services meet criteria that
benefit families with SEND 0-25. The current Service Onboarding form would need to be
ammended to reflect the new criteria for chargeable services.

Engagement and Co-production

Bradford Council SEND Local Offer worked together with Parents Forum Bradford & Airedale,
Bradford & Craven NHS Clinical Commissioning Group (CCG) Engagement Lead, Youth in
Mind-All Stars Entertainment, AWARE and Carers Resources to undertake a piece of coproduction work with young people with SEND and parent/carers, to enable the Local Offer
to make a decision about considering request on the Local Offer site from private services
using the voices of those young people and parent/carers.
Co-production sessions with young people, parent carers and service providers involved;
● Introduction to Bradford Council SEND Local Offer Service
● What co-production means and how the Local Offer has been co-produced with
families so far.
● What type of Co-production work Bradford Local Offer would like to carry out with
young people and parent/carers
● Tour of the Local Offer Website-Inc. showing examples of non for profit services on
Local Offer site, what information they provide and how services currently request to
join the Local Offer and the criteria set out in the existing new provider service onboarding form
● Have their say on whether they agree or disagree to accept requests from chargeable
SEND services which would be considered to be included on Local Offer WebsiteFeedback records.
● Have their say about what the criteria should look like (using draft survey for support)
if it was agreed that chargeable services should be considered-Feedback recorded on
how the new provider Local Offer service Onboarding form would look like reflecting
the new criteria.
● All people involved in the Local Offer Co-production would be informed about the
feedback (You said and We did) provided by CYP and parents/carers about whether to
include chargeable services, decisions they made and the new criteria to be used on
Local Offer Service OnBoarding form.
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SEND Local Offer Engagement and Co-Production Summary
Bradford Council SEND Local Offer worked together with;


●
●
●
●

Bradford Council SEND Co-Production and Engagement work
stream
Parents Forum Bradford & Airedale
Bradford & Craven NHS Clinical Commissioning Group (CCG)
Engagement Lead
Youth in Mind (All Stars Entertainment)
Airedale Wharfedale Autism Resource (AWARE)
Carers Resources

To undertake a piece of co-production work with children and young people with SEND and
parents/carers, to enable the Local Offer to make the right decision about whether to
consider requests on the Local Offer website, to include private SEND businesses who charge
for their services.
The table below provides a summary of who we have engaged with, where and how man
*Key Stakeholders: Children and young people with SEND 0-25 (CYP) Parent/carers of CYP
with SEND (PC) SEND service providers (SP)
Month /
Year

*Key
stakeholder

Source of feedback

No. of
people

Bradford
District area

SEND
Type

Aug-Sept
2020

PC & SP

Co-production and Engagement
work stream meeting discussed
and gained views about private
chargeable services to be
considered to be part of Local
Offer Information website.

12

Virtual Online
WebEx
meeting

NA

Page 12 of 27

Oct 2020

SP

SP

CYP & SP

CYP & SP

PC & SP

Meeting between Local Offer,
Parent Forum Bradford Airedale
and NHS Clinical Commissioning
Group Health Engagement to
discuss Local Offer coproduction work with PC and
CYP re private chargeable
services to be considered to be
part of Local Offer Information
website.
Meeting between Local Offer
and Youth in Mind (Mental
Health) Young People
Apprentices Manager to discuss
Local Offer co-production work
with CYP re private chargeable
services to be considered to be
part of Local Offer Information
website.
Local Offer Co-Production
session with Youth in Mind-All
Stars Entertainment Young
People Apprentices and their
Manager

Local Offer Co-Production
session with young people at
Airedale and Wharfedale Autism
Resource (AWARE) Moving on
group 18+

Local Offer Co-Production
session with parent/carers at
Carers Resource Virtual Drop in
session

7

Virtual Online
WebEx
meeting

3

Virtual Online;
Zoom &
Google Meets

8

Brathay
Centre, Youth,
Bradford City
Centre

5

Virtual OnlineZoom Session

3

Virtual OnlineGoogle Meets

NA

NA

SEMH

ASD

ASD,
ADH
D

Tot: 38
N.B please note that key stakeholders may have attended more than one event.
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Engagement & Co-production You said and We did response from the Local Offer
Key
Stakeholder
SP PC

You said
Parent/carers and service providers felt
families should have the option and
choice to find out what SEND services
across education, health and social care
are available for children and young
people with SEND including those
services that charge the parent/carers or
families directly.
We really agree with the idea of using coproduction as it allows you to tailor your
service and delivery to meet the needs of
your service users.

CYP

It was decided that the Local Offer should
consider requests from services who
charge.
The information needed from services
who charge should include;
●

●

●

●

Alternative free services should
have listed on a chargeable for
service content page, if there are
any.
Bands of cost, does the service
offer different tier costs based on
income/benefits (universal
credit/low income)?
The service should clearly
indicate they are a service who
charges
Possibly split chargeable for and
non for profit services on the
main category Local Offer search.

We did
We carried out virtual coproduction workshops and
meetings with parents/carers and
young people to discuss the
inclusion of chargeable services on
the Local Offer website. If
chargeable services were included,
what would the criteria be for
inclusion?

We will talk to our website
development company to find out
how we could change the website
to get the additional information we
will need to assess and consider
chargeable services. This will involve
a cost, so we will also find out how
much that cost might be.
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CYP

Some young people were not aware of
the Local Offer. Young People said they
thought their parents would be aware.
We think it is good that you have
combated the suggestion we have given
in a way that informs young people about
the LO.
Working alongside services who work
with young people is effective as it
informs more people of the Local Offer
who can then direct young people to this
service.
Connecting services with awareness
raising is a good way to provide a
transparent overview of what services
aim to do.

Information was provided to young
people about what the Local Offer
was and how to access it and what
information could be found.
We will continue to actively
encourage all services on the Local
Offer website to promote the Local
Offer service to their own families,
within their provisions, newsletters
and website.
We will continue to work with
services who directly work with CYP
with SEND to find out what the best
ways are to raise awareness of the
Local Offer directly to the young
people.
We will email all services published
on the Local Offer asking them to
inform their CYP and PC about the
Local Offer information website
within their provisions and on their
websites to raise awareness.

CYP

The type of services young people
wanted to see published on Local Offer
website was;
●

●

This has been noted for further
consideration.

Inclusive activities and support
sessions with discounts for
people with SEND and those on
low income
Leisure places e.g.
o Bowling alleys, climbing
centres that do inclusive
SEND sessions. This sort
of thing would be great
to share.
o SEND befriending service
/ friendship agencies
o Social opportunities for
SEND and things they
could do in and around
Bradford from the private
sector whether café,
food, bowling, leisure
centres, et al.
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CYP

CYP

PC/CYP

Young People wanted the chargeable
companies to state the following criteria
on the Local Offer website new provider
form.

We will talk to our website
development company to find out
how we could change the website
to get the additional information we
will need for chargeable services.
● Age range
This will involve a cost, so we will
● Information about service/activity
also find out how much that cost
● Travel options
might be.
● Times the facility is available
● Cost
● Facilities
● Accessibility
● Special discounts
Young People felt that the draft survey
At the next co-production session,
was too wordy and complicated and so
we will not use the printed survey,
instead we conduct our assessment
not easy to follow or complete.
by open discussion and practical
Open discussions allow people to expand examples.
their thoughts from different angles and
understand other people's point of views.
We like the idea of this.
Written surveys may not be tailored to
everyone's learning styles so keeping it to
a minimum would be best. If a printed
survey is required we agree it should be
kept short and simple so that people are
not put off from filling it out and it's easy
for them to understand.

If any future printed survey is
required, it will be less complex and
designed with young people and
ensure it can be completed in no
longer than 1 minute.

Parent/carers and young people decided
that chargeable services should be added
to the Local Offer website so families have
choice.

We will consider all the
requirements and criteria agreed at
this meeting, see criteria in you said
column.

Parent/carers and young people said the
services must be clear about what they
offer and what the exact cost would be.
Services should state if they offer
discounts to cost for those families on
universal credits or low income.
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PC/CYP

Parents/carers and young people said
they would rather pay for services they
needed if they had the money rather than
be on long waiting lists. Parents/carers
already use services who charge which
are not on the Local Offer so it would be
good to include these services.

We will consider how we could
collate this information with
consideration of the other
chargeable services criteria
discussed at the meeting.

PC

Parents/carers said it would be good to
make it clear on the Local Offer that the
service is a chargeable service and possibly
in a different section to those chargeable
services so if families do not have the
money to pay for services they do not
need to look at that section.

We will talk to our website
development company to find out
how we could change the website
to get the additional information we
will need to assess and consider
chargeable services. This will involve
a cost, so we will also find out how
much that cost might be.

PC

It was requested that the ‘News & Covid- We will explore the name of this
19’ menu item on the website be changed section further with young people
to ‘News’.
and update the name accordingly.

Outcome of Co-production workshops and next steps:
Young people with SEND, parents/carers and service providers felt families should have the
option and choice to find out what SEND services across education, health and social care
are available for children and young people with SEND including those services that charge.
Bradford Council will discuss this requirement with 6B Digital, who are Bradford Councils
Local Offer website provider, to find out the technical, practical, timescales and cost of
implementing these changes to the Service Onboarding form on the Local offer website.
Once discussed with 6B Digital, Bradford Council will share with key stakeholders involved.

Bradford Local Offer would like to thank young people, parent/carers and service providers
involved in this
Local Offer Co-Production activity.
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Co-production activity with Youth in Mind Young People Apprentices
Review the names of the Local Offer search tool categories
November 2020
We asked young people if they thought the main and sub category name labels on the Local
Offer website search for services and information section are clear for children and young
people with Special Educational Needs & Disabilities (SEND) and their parent/carers?
The name labels of the main and sub categories were originally put together using what
type of information the SEND Code of Practice states the Local Offer must have published
on its website for families and includes what key stakeholders requested the Local Offer
main and sub categories should be called in 2015 and reviewed again and changed in 2018.
Task-We asked young people to review:
•
The names of the main and sub categories on the Local Offer website search tool, Are they
clear? Please provide your views?
•
What information would you expect to find in each of the named main and sub categories?
•
Have key stakeholders named them correctly-does it still make sense? If not what would you
name them to make it clearer?
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Engagement & Co-production You said and We did response from the Local Offer
Review the names of the Local Offer search tool categories
Key
You said
Stakeholder
CYP
Young People from Youth in
Mind provided feedback about
what they thought about the
main and sub categories names
and layout on the Local Offer
website search facility















Too many Pictures are
the same, which isn't
helpful visually
Make company or
organisations smaller
and focus on the above
issue
There is no introduction
near the images to
explain what the
services are about
Scrolling system doesn't
work properly when
filtering the categories
Some of the images are
blurry and stretched out,
service users won't be
able to identify what the
image is
The names of the
services don’t explain
what category they
come under as well as
out of date profiles links,
information and
images/events
Too much information in
proportion to the
amount of pictures
When going through the
filters there wasn't
anything for Eating
Disorders - Dyspraxia Do any of the services
listed provide Apps for

We did
Young People at Youth In Mind came up with
the solutions to the you said feedback
responses they provided-see below;













Use pictures that relate to the types of
disability or service - focus less on logos.
People are more visually lead - this
would help people digest information
catering to learning styles
Make logos smaller to highlight larger
images of the types of service or
disability that is facilitated.
Having a little introduction about each
service will help service users click on
services that are most suited to them. A
short paragraph or overview about the
service would be useful - instead of
having to click the more-information
button
A separate scrolling system in the filter
column? People may wish to navigate
more choices without having to move
around too much between each column
on the page.
Have clearer pictures to help service
users. It doesn't look very pleasing
aesthetically or professional to have
blurry images and may prevent people
from clicking that service.
Having more images on the actual page
to help those who are more visual
readers - more visual content including
videos for young people in particular –
testimonials. This would help to lift
engagement and encourage young
people to visit the site
Could you add things such as anorexia
or bulimia? Try adding this into the filter
to avoid missing out support for people
who have dyspraxia for example.
Suggested full audit of 'conditions'
relating to common issues that we have
in society.
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users? If there's an app
for the services there
needs to be better
visibility to show this more of an icon and less
text
CYP



If there's an app for the services, there
needs to be better visibility - more of an
icon and less text. Suggest more
buttons and interactive features on the
site to help information get across the
people. Digesting service information
into videos would be good.
The Local Offer has Improved accessibility to
the Local Offer website and specific information
pages using some of the suggested solutions
above, recommended by young people and we
will continue to make further developments to
the site with the website provider. We have
published QR codes that can be used with
mobile devices to directly open appropriate
pages on the website. We have now published
all newsletter sent to subscribers for users to
view previous published newsletters.

Outcome of Co-Production workshop and next steps:
During the last six months a technical audit of the site has been undertaken with the Local
Offer Project Officer and 6B to identify and resolve issues impacting performance and
functionality. Many of these issues would be transparent to the ordinary user of the site but
have enabled us to raise the overall quality of the site, as measured by ‘Site improve’ above
95%.
Updates to the Local Offer website to improve usability and accessibility this year have
included:





Improvements to the accessibility of the ‘Favourites’ feature, now available on all
pages of the site.
Refinement of the search and filters system to make finding the right service easier.
‘In page’ indexes to aid finding information in pages with lots of information.
Google Maps functionality improved and available for all search results helping users
find service local to them.

Next Steps



Continue to make improvements on the Local Offer website using feedback gained
from key stakeholders
Undertake a site-wide audit of services data ensuring all published content is
accurate and up to date.
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Bradford Council SEND Local Offer would like to thank young people, parent/carers and
service providers involved in this Local Offer Co-Production activity.

New Local Offer Introduction Video
Bradford Local Offer asked Youth In Mind Young Apprentices if they would like to make a
new and updated Local Offer Introduction video for the website. Young People embraced
the challenge and agreed.
Here is a brief summary about what we needed for the new Local Offer Information Website
Video
Bradford Local Offer provided young people with Bradford’s existing Local Offer video and
information about what the video would need to include.
What did we need to include in the new Local Offer Video;


Brief information about why we have a Local Offer and Including the Local Authorities
statutory duty to develop and publish a Local Offer setting out the support they expect to be
available for local children and young people with SEND. It covers:
o preparing and reviewing the Local Offer, including involving children, young
people and parents and those providing services
o publishing the Local Offer (website primarily/leaflets/telephone line etc.)
o publishing comments on the Local Offer and the action to be taken in
response
o what must be included in the Local Offer
o information, advice and support
o What the Local Offer is
o Who is the Local Offer for?
o How does it help you?
o What kind of information can I find out about?
o How people can be involved in shaping the LO
Relevant Legislation-Primary Sections 27, 28, 30, 32, 41, 49, and 51-57 of the Children and Families
Act 2014, Equality Act 2010. Regulations-The Special Educational Needs and Disability Regulations
2014 (Part 4) Local Offer from page 59Local Offer

The new Local Offer Introduction to families Video will be published to our YouTube channel
as soon as we receive the final version. Bradford Local Offer are extremely grateful to the
Young People and their line manager at Youth in Mind for putting in a lot effort and hard
work creating this excellent video which suits all audiences and clearly gets the message
across to families what the Local Offer is, who it is for, how to access and get involved.
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Bradford Local Offer Peer Review Feb 2021
Bradford Local Authority (LA) has taken part in Yorkshire & Humber (YH) LA Local Offer Peer
reviews undertaken by Mott McDonald and Parents Forum since 2015. In addition to this,
Bradford took part in a Peer Challenge carried out by other LAs. The Peer reviews are a
good opportunity for Bradford to further develop their offer using feedback. During this
annual report period Mott McDonald and Parents Forum have not carried out the reviews
and further announcement is to be made as to when these will continue.
However, Bradford Local Offer is part of the new formed Local Offer workers peer support
network group called Yorkshire & Humber Local Offer Workers Support Network Group and
as part of this group we took part in our own peer reviews in Feb 2021 with other local
authorities within the network. Bradford Local Offer was peer reviewed by Rotherham and
Bradford Peer reviewed Rotherham in Feb 2021 using the same framework created by Mott
MacDonald and Parents Forum in previous years.
Bradford Local Authority is very pleased with the latest peer review and feedback carried
out by Rotherham Local Authority about Bradford Local Offer. We can see from looking at
previous peer reviews since 2015 to the current review in Feb 2021, that Bradford Local
Offer is a strength for Bradford and continues to improve and develop using valuable
feedback gained from key stakeholders. You can read more about Bradford Local Offer Peer
Reviews and Bradford’s response to peer review feedback published on the Local Offer
Website Peer review page.
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Bradford Council and Parents Forum Bradford & Airedale SEND Listening
Events
The Bradford Council Special Educational Needs & Disabilities Transformation and
Compliance Team & Parent Forum Bradford & Airedale have been holding Parental
engagement events for parents and carers. They offered small group workshops with senior
staff from across the local authority and its partners to establish common themes for
development and to look at how they can improve SEND services, including the following;
Transition to adulthood, Local Offer, EHC Plans, Communication and Co-Production and
Health. Organisations also provided independent advice and information, and advocacy
services at these events.
You can read more about what parent/carers said about how Bradford Council, Health and
Partners can improve SEND services across the Bradford District and services response to
the feedback, published the Local Offer website Parental Engagement feedback page

Bradford Council SEND Services Compliments
Here are some examples of compliments about SEND services received from parents and
carers during June 2020-May 2021:
“I’m a recipient of the Bradford SEND Local Partnership news bulletin and find it a very useful and
informative read, and very often share information the finer details from the bulletin with our service
users”
Disabled Living-Team Leader
“We recently went to Nell Bank, and to Ingleborough Hall-visits arranged by the Bradford Council
SEND Specialist Inclusion Project. In this difficult time during the pandemic, it was so nice to be able
to go somewhere where my son could get fresh air and exercise. Thanks to everyone who helped
make this happen”
Parent/carer
The Friends & Family Hubs - Thinking BIG
“A safe environment for us (parents/carers) to connect, share, learn and grow. Lots of helpful
information and people who understand”
Parent Carer
Bradford Council Local Offer website provides some examples of compliments received about the
Local Offer website please click here to view the sites “Testimonials” on the main page of the
website and read more to see all comments received.
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Local Offer next steps 2021/22
The Local Offer will continue to be developed and evolve in 2021 and beyond (taking into
consideration Covid-19 restrictions). Several activities are already planned including:






















Consultation with families through Parents Forum, SENDIASS and Health (CCG) about
how Bradford can improve SEND services, including the following; Transition to
adulthood, Local Offer, EHC Plans, Communication and Co-Production and Health
Further develop the children and young people’s information videos and social
media channels
Continue to monitor and develop the site using Google Analytics which reflects the
way users are using the internet and how they access the Local Offer.
Continued distributing Local Offer pocket size booklets through the Local Offer
Contact Centre
Continue to send out monthly Local Offer e-newsletter/e-bulletins to subscribers
Plan a Local Offer Live event for families (Once Covid-19 restrictions are lifted)
Work closely with SEND Organisations, Parents Forum, Special Inclusion Project
(SIP), Health, Adults and Children’s Services and provision SENCO’s (including
specialist and alternative) to promote the Local Offer and gain feedback from parent
carers, children, young people and partners across the Bradford District.
Continue to work with the SEND Co-Production Working group, Parents Forum SEND
Parental Listening events, Special Inclusion Project Local Offer review and
development groups.
Identify SEND services gaps using Local Offer feedback at events and through the
website survey, service feedback will be referred to the appropriate service leads
that are required to provide responses to the identified gaps in SEND services.
Work in partnership with services published on the Local Offer website to ensure
services provide content updates and responses to service feedback on a 6 monthly
basis. Monitor and report on service updates and responses every 6 months within
the SEND Strategic Partnership Board.
Continue to research and add new and appropriate services to the Local Offer
website which will benefit families with SEND.
Continue to liaise with all services and organisations that are included in Bradford’s
Local Offer to raise awareness of the Local Offer website on their own service
websites and within settings.
On-going partnership working with the newly formed Yorkshire & Humber Local
Offer worker network group, Yorkshire and Humberside Local Offer peer review
groups, Local Offer community of practice (Council for Disabled Children) Local Offer
workers support group, commissioners and organisations including national
organisations which are included within the website, to develop the Local Offer.
Maintain and monitor existing Bradford schools and colleges Local Offer SEND
Information Report direct links on Bradford’s Local Offer website, including
Independent and out of District where we have placed a child or young person from




the Bradford District. Add new school/college Local Offer website links including
independent and out of district.
On-going Content Management System (CMS) maintenance, accessibility, quality
assurance and monitoring of the Local Offer website
Annual Report 2021-2022
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Partnerships

Local Community Partnerships

The Parents Forum for Bradford and
Airedale

Bradford District Care - NHS

Bradford Teaching Hospitals – NHS

Airedale - NHS

Bradford SENDIASS (Barnardos)

Bradford District and Craven Clinical
Commissioning Group
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Further information about the Local Offer Annual Report 2020 – 2021
If you have any comments about this annual report or would like further information about
the Local Offer, please contact the person who complied and produced the Local Offer
Annual Report 2020 – 2021: Sarah Pawson (Local Offer Lead) localoffer@bradford.gov.uk

Appendices
Appendix A
The below table shows a summary of Local Offer website developments taken place and
completed to improve service user accessibility during May 2020-May 2021
May 2020 - May 2021 Website navigation and accessibility developments
Updates to the Local Offer website to improve usability and accessibility this year have
included:
Improvements to the accessibility to the ‘Favourites’ feature, now available on all pages of
the site.
Refinement of the search and filters system to make finding the right service easier.
‘In page’ indexes to add finding information in pages with lots of information.
Map functionality improved and available for all search results.
New chargeable services development is under way, before final release we will present the
solution at a c-production meeting to ensure it meets the needs and expectations of young
people and parent/careers.

The Local Offer website, portal area and sites CMS area will continue to evolve and develop
using feedback gained from key stakeholders alongside development work carried out by the
website providers 6B Digital. Key stakeholder feedback is shared and actioned at the website
provider quarterly contract review meetings. The SEND Transformation & Compliance Local
Offer team maintains and monitors the Local Offer website using a content management
system (CMS).

The wording in this publication can be made available in other
formats such as large print and Braille. Please call 01274 434541.
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